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Did you fundraise from individuals this year?

Was it successful?

What is your biggest fear about fundraising?

What do you want to learn about fundraising?

 



Where does $$$ come from?

Total Giving 2023: $557 billion

Individuals:  $374 billion, 67.2%

Foundations: $103 billion, 18.6%

Bequests: $43 billion, 7.7%

Corporations: $36 billion, 6.6%

Other sources: 
- Selling goods and services
- Earned income or Fees for service



Who gets the $$$$?
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Flexibility

What kind of money do you want?



Definition philanthropy-“love of 
humanity” 

Generosity in all its forms giving gifts of 
time, talent and/or treasure ($$) to help 
make life better for other people.

Why do people give 
to charities?



Getting Started

● Why do you need funds?

● How much do you need?

● What are the best sources to raise 
the funds?

BEFORE YOU ASK–APPLY FOR A 
LICENSE TO SOLICIT



Do Something! 
If you don’t ask - 
you don’t get.

What Works Best?



Key Times to Ask
● Year End
● Giving Tuesday
● Special Campaign 

Project/Program
● Key dates associated with 

your cause (i.e. Earth Day)
● ANYTIME! 

How to ask for donations

● Direct mail
● In-person events & meetings
● Email w/ Online Form
● Social Media
● Online fundraising events - 

peer-to-peer (Walk, Paddle, & Roll)



Direct Mail Letter with Reply Card

Address the reader personally

Discuss Need/Problem

Call to Action/Donate

Tell a story

Share your mission and 
your impact

Call to Action/Donate

How reader can help

Call to Action/Donate



Online Donation Form

Online Donation Platforms
Easy Setup Options - Free and Paid 
connect w/ Stripe or Paypal
(credit card processing fees 2-3%)

● Givelively
● Give Butter



Donate through webforms housed on your website. 

Online Donation Option

Ensure your donate 
button is easy to find 
and prominent on your 
front page



Email Campaign with Online Donation Form for Year-end Ask



Social Media
Campaign



Peer-to-Peer Fundraising Campaign





If you don’t have a list, website, or 
budget - what can you do?

● Phone-calls
● Handout donation cards
● Stand up at meetings and ask
● Bake Sale, Potluck, Silent auction, etc…
● Ask family and friends in person
● This is how you start building a list!

Old School Fundraising
It Still Works!



• All groups can accept donations, but if you aren’t a state nonprofit and a federal 501(c)(3), you may have to 
pay tax on donations, and you can’t provide a tax deductible donation receipt!

• Be sure to thank every donor, for donors of $250 or more, a hard copy receipt is required, and must 
include:
•Name of the organization; 
•Amount of cash contribution; 
•Description (but not value) of non-cash contribution; 
•Statement that no goods or services were provided by the organization, if that is the case; 
•Description and good faith estimate of the value of goods or services, if any, that organization provided 
in return for the contribution.

• Track all donations and who gave them because these will be required when completing your information 
returns, and more importantly, because you want to continue to track donors and ask again.

• Simple tracking can include in spreadsheets, as things grow a database will provide much more 
information and capabilities for tracking, thanking, planning and requesting.

Accepting Donations and Keeping 
Records



Basic Contact List and Donor Record Spreadsheet:

Tips:
Keep a contact sheet for basic information
Keep a separate sheet for donations
Every donation has its own row
Use same date format 
Contact names will be replicated
Excel tools, e.g., pivot tables can add up gifts by individual donors

First Name Last Name Email Address Address Line 2 City State Zip Phone SMS Text Role

First Name Last Name Email Address

Address Line 

2 City State Zip Phone

Donation 

Date

Donation 

Amount Ask/Appeal

Payment 

Type Gift Type



• Multi-channel works best
• Don’t forget to send thank you acknowledgment asap - letter receipt, calling, recognition
• Update database/records with new information and/or edit
• Follow up with news about your organization, ask them to become more engaged 

(stewardship)
• For Email letter – a condensed version of your direct mail letter - same theme 
• Repetition is key – send out emails 2-4 times during campaigns
• Personalize as much as you’re able
• Email Subject Lines matter! Don’t wind up in spam/junk
• Do you have a monthly giving option?
• Include a QR code if you have an online presence
• Know where you audience is most likely to give

Tips



• What was your knowledge level before this session?
•Scale of 1-10
•1=no knowledge, 10=expert in this topic

• What is your knowledge level after this session?
•Scale of 1-10
•1=no knowledge, 10=expert in this topic

• Example of what to put in the chat: (4, 8)

 Polling Questions 



Thank you! 

Let us know how we can help you
achieve your fundraising goals.

YOU CAN DO THIS!!!



Developing and Managing a List Databases Designed to Store this Type of Data 



Where to find donors?

Creating a list, in database 
A—Ability (not wealthy)
B—Belief (Interest)
C—Connection or Contact

Who are your potential donors?

Neighbors

Friends & 
Family

Coworkers & 
colleagues

Worship 
peers,
exercise 
class,
parents at 
school, etc.

FB friends,
Linkedin,
Clients, 
list mining,
other orgs, 
events, etc


